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SEQUOIA MEDIA GROUP OFFICIALLY LAUNCHES
THE AVINCI EXPERIENCE

Consumer Image Automation Technology Revealed To Photo Industry at PMA

The aVinci Experience is planned for inclusion in over 40% of North American Photo
Kiosks by the end of 2007.

Salt Lake City, Utah B March 5, 2007. Sequoia Media Group, LC (Sequoia), oficially
announced that the company will launch the aVinci® Experience at the PMA™ 07
International Convention and Trade Show to take place March 8 b 11, 2007 in Las
Vegas, Nevada. Sequoia projects that with contracts currently in place, the aVinci
Experience will be included in Photo Kiosks representing over 40% of the North
American photo market by the end of 2007.

The patent-pending aVinci technology is the first of its kind in the photo industry,
providing customers with the opportunity and the means to easily transform personal
photos and video into compelling video and multi-media productions using the latest
Hollywood-effects built into occasion-based storyboards. For the first time, digital
camera and video users can transform their personal digital images into emotionally
engaging professional quality DVD movies, photo books, posters and web-based
memory productionsEin mere seconds.

OThe opportunity to add value to consumer images is greater than evefO commented

Chett Paulsen, President of Sequoia Media Group. OBeing able to contextualize a

consumer® most important possessions, their memories, into appealing solutions in
-more-



seconds is the key to opportunity in the industry. The aVinci Experience offers
consumers a reason and purpose to create digital images and video into occasion-based
products.O

The aVinci Experience is both a themed and an occasion-based line of products that
helps ordinary camera users to create and share life® experiences and allows users the
opportunity to powerfully tell OThe StoryO with professional, art-directed graphics and
effects. While keeping the integrity of the original images, the digital expressions are
then viewable in many mediums and formats such as DVD, Mobile Phones, Books,
Posters, Internet, PDAB, wireless devices, and streaming productions for social
networking websites, such as You Tube” and MySpace™.

Sequoia will unveil the aVinci Experience at PMA” 07, which is a full product line that
includes Instant DVD Movies, Photostory Books, Show Me? Photostory Cards, Movie
Posters, and Web-Based Mini Movies. The aVinci Experience logo also serves as a
powerful ingredient brand as the aVinci products are incorporated into leading photo-
related product offerings. aVinci products are sold through partners that include leading
photo retailers, photo websites, and photo service providers.

About Sequoia Media Group, LC

Sequoia Media Group, LC, based in Salt Lake City, Utah, offers customers unigue and
innovative ways of showcasing their personal digital expressions that allows the telling of
emotionally compelling, artistically beautiful, and personally inviting stories. Sequoia
Media Group developed aVinci® products to simplify and automate the process of
creating professional-quality multi-media productions using personal photos and
videosEin mere seconds. The patent-pending technology provides a complete, refined
production solutionbnot a complicated software tool requiring time and training to
execute. aVinci distributes products through leading retailers, photo websites and image
service providers. For more information, visit www.avincimedia.com.
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